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We are innovators who make
purpose-built gear
for life’'s most
demanding missions.
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HISTORY OF GROWTH & INNOVATION

FROM: A PROFESSIONAL BRAND T0: ALIFESTYLE CONSUMER BRAND

1379-2009 2010-2018 2019-2021+
RECOGNIZING THE POTENTIAL BUILDING THE FOUNDATION BECOMING A GLOBAL ICONC BRAND
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COMPANY VISION

10 BE AN ICONIC GLOBAL BRAND
ROOTED IN INNOVATING PURPOSE-BUILT GEAR
FOR THE MOST DEMANDING MISSIONS
WHILE INSPIRING THE WORLD
T0 ALWAYS BE READY.




A MINDSET OF PREPAREDNESS - OUR VALUE PROPOSITION

COMFORTABLE

The importance we put
on comfort enables
individuals to focus on
the task at hand.

INNOVATIVE

Every day demands
change, so we use the
latest technologies
to ensure top
performance.

DESIGN

We not only deliver on
usability, our designs are
aesthetically pleasing
to take you through
your day.

DURABLE

Built to last, our products
handle the elements and
endure the most
rigorous situations.

QUALITY

There is pride in every
stitch sewn and decision
made. We focus on the
small details to ensure the
best quality products.

PURPOSE

We create everything
for a specific reason
and to fulffill
a specific need.




LOYAL BRAND FOLLOWING

2020 SOCIAL MEDIA e
ss2vm fEIE - a o @ 5o

Impressions — Facebook - Twitter - IG : = ; ? -

2.4MM 4.2MM 1.6MM

FOLLOWERS LIKES #ALWAYSBEREADY |/

Facebook/IG Followers *

I ETI 2,565,176

5-11 1,830,897
-

ARCTERYX

Dghg’l{ﬂ 875,766
BURTONY ap5,943
@ K'Li HL 219,946

1,318,079

*Does not include Twitter 500,000
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DEBUﬂING THE BUSINESS
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DECODING THE BUSINESS

Professional
Consumer Wholesale

Tactical Consumer Direct-to-Consumer
Everyday Consumer M U LTI' Retail 54%

CHANNEL Ecommerce

46%
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Domest!c MULTI- MULTI-
International REG'ON PRODUCT Apparel

Gear
Footwear




MULTI-CUSTOMER
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MULTI-CHANNEL (pomestic)

Our multi-channel business provides consumers with access to our
best products, our best brand experience and our best services.

We segment our consumer distribution with a hierarchy that
maximizes strategic partnerships, geographic access and product

segmentation.

PROFESSIONAL WHOLESALE

KEY
ACCOUNTS

UNIFORM
DEALERS

B2G MILFED

5118 & = KX
VF Solutions hr ACE‘UNIFORMS
Xa Wies, Qs
& Bound Tree American
Wniform Sales, Inc.
TSSiER KROLL

Wholesale DTC

67%
Professional
Wholesale

33%
Consumer

Wholesale

Wholesale
60%

CONSUMER WHOLESALE

DIGITAL
MARKETPLACES

amazon

HUNT &
FISH

BALL, BAT,

GLOVE EXCHANGES

- Academy NEX
SCHEELS i
EXCHANGE

| o

FIELD & STREAM

WGGX

MILITARY ~ WORK WEAR/ FARM,

GUN SPECIALTY

WHISTLE
AR

WORK
WORLD

@ DEFENDER

DTC

RETAIL &
DIGITAL
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MULTI-PRODUCT
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FROM TRAINING TO EVERYDAY READY

Utilitarian, comfortable and durable
Crossover products work across all channels
Many points of entry through apparel, bags, footwear and accessories

Global appeal to broad range of consumers
37 issued patents protect key intellectual properties







OMNI-CHANNEL GROWTH STRATEGY

DTC: ECOMMERCE DTC: RETAIL

\
« CLASSIC NEVER
GOES OUTOF STYLE

PURPOSE-BUILT POUCHES | ATAC. 2.0800TS

Q1/Q2 2020 double-digit growth L T LR Average store size target of
e Ly 4,000-4,500 square feet

Gross Margins 1,000 bps higher than : Ty ol
Wholesale g el W i e S Cash contribution of 25%+

EBITDA margins of 27-32% ' ’{ < g Hig ; Store cash on cash payback of 18
S L T months (target)

511tactical.com

Average Customer Order of $115

Opportunity to expand to substantially

Customer-First Focus greater number of additional retail stores

SFS (Ship From Store)
BOPIS (Buy Online Pick Up in Store)
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FINANCIALS AT A GLANCE

REVENUE & EBITDA $M

$75
$49

2018 2019 2020 ACT/FCST
EmREY mmDTC EBITDA

YEAR ->
End of Year
Retail Store Count




POWERING THROUGH COVID
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TOGETHER STRONG

’ > ] v v e P pro=
11 e ! 5 " - o > @ 511tactical & « Following e julius_battenfeld
FRUM DRYER TU DUTY TR =XV e . 7.. 511tactical & Do you know someone i "

WASH AND WEAR UNIFORM SOLUTIONS > .\ who's going above and beyond helping

1 > 3 2 \ others? Show your appreciation by
giving them an Everyday Hero Tee! All
proceeds will be donated to charities
supporting #FrontlineHeroes PLUS
we'll donate a KN95 mask to first
responders in need.

19w

pavhlo wow that cap is so cool =2 o

19w 2 likes Reply

QERYDg, 2 : (;gr) sonora_mijlr
werp o (0 e &’ @omargonzalezcasillas una gorra

2020 asi... para la aduana

19w 1like Reply

Qv
18,199 views

MAY 29

Wash & Wear Uniform Solutions Country Singer Lucas Hoge / Everyday Hero Energy For the Frontline
Giveback Campaign Giveback Campaign

COVID Didn’t Change Our Strategy. It Accelerated It.







